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In the future, the prosperity of economies will increasingly
depend on their skills bases. The workforce will have to
retrain, upskill and change jobs more often.

Leitch Report

HE has a central role in developing graduates
who can create, consume and share knowledge.

Lisbon Agenda



'Digital Literacy Is the awareness, attitude and ability of
iIndividuals to identify, access, manage, integrate,
evaluate, analyse and synthesise digital resources,
construct new knowledge, create media expressions,
and communicate with others, in the context of specific
life situations, in order to enable constructive social
actions; and to reflect upon this process.

DigEuLit Project



The skills, knowledge and
attributes required to live, learn
and work In the digital age.




Why Digital Fluency Matters

the digitally confident are significantly advantag ed
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Why It matters to us

Forward thinking
Employability
Supportive

Digital fluency will be vital to enable
individuals to function in the
global economy of the 21st Century.

Addressing our capability to develop

these skills is likely to have a profound
impact on the competitiveness of SHU
and the employability of our graduates.




What do Students Expect?

94% of students expect to communicate with
their tutors via e-mail

82.9% of students expect online feedback from
their tutors

80% of students expect online test to check their
own progress

68% of students expect to be able to submit their
assignments online

51% of students expect online collaboration and
reflection tools to be an essential part of their
learning experience



The skills, knowledge and attributes
required to live, learn and work
In the digital age

On line
Interactions
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Information
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A mindset not a skill set ‘

 High level thinking about
application and use

 The raw materials of
understanding

 A'starter kit' of digital fluency
skills
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What would the

Digitally Fluent University
look like?




Digital Fluency

Staff

Strategic

Learning

The Digitally Fluent University Environments

Readiness to live, learn and work
in the digital age:

IT competencies.
Information literacy.
On-line interactions.
Support Critical awareness.

Services

Curriculum

Research

Agenda Students



Academic Staff Concerns

Negative
Fear Uncertainty stgnce
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What helps?

What hinders?



Our Context

What helps What challenges
Staff in specialist areas Service silos
with high levels of Academic identity and
expertise autonomy
Early adopters and Competing ’initiatives’
iInnovators with good Pace of change

track record

. _ Defining capabilities
Executive sponsorship J¢ap
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